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Trends in user preferences in the Japanese mobile phone market

Teppei Koguchi (Shizuoka University)
Toshiya Jitsuzumi (Kyushu University)

This paper aims to determine the mobile phone features that users value highly. First, a
questionnaire survey covering each feature of a mobile phone was administered to mobile phone
users. Subsequently, the results were analyzed using the contingent valuation method (CVM) in
order to ascertain the importance attached to these features. The analysis also focused on the
differences between third-generation mobile phones and smartphones.

The following results were obtained:
® Mobile phone users value functionality highly, particularly applications such as web mail,

web browsing, and schedulers, along with data transmission speed and battery survival

time. Furthermore, smartphone users value all the above more than third-generation mobile
phone users do.

® The importance attached to transmission speed and battery survival time decreases as the
same handset is used for more time.

® Mobile phone users place more value on applications than on the communication network
and handset



